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Introduction

Bango customers include:

Founded 1999 to enable effective
payment for content and services by
users of mobile internet devices

World leader in mobile operator
billing for smartphones

» Offices in Cambridge UK
and New York USA

* 60 employees

e Listed on London Stock
Exchange since 2005
(AIM: BGO.L)
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What Bango does

Streamline One-click
the user payment
payment Increases

experience sales

For thousands of digital merchants
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The smartphone opportunity...

(1) Smartphone base growing fast:

First 16 Quarters Cumulative Global Android & iPhone Unit Shipments

Global smart phone market 00
Shipments into the channel, split by platform, Q2 2012, Q2 2011 o b
Q2 2012 Q2 2011 ]
shipments shipments Growth E 500
Platform (million) % share (million) % share Q2'12/Q2"11
izi 400
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Source: Canalys estimates, © Canalys 2012
(2) Driving app and advertising revenues:

Global Mobile App + Advertising Revenue, 2008 vs. 2012E
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(3) With much more growth to come:

Growth of smartphone adoption over the next 3 years

Installed base of smartphones by region, % of total mobile phone base
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Bango has a unique edge

competitive advantage.

Bango Payment Platform

Extensive direct operator billing connectivity
gives 300% - 1,000% sales uplift.

Bango’s Common user identity across
multiple services / apps boosts that further
by enabling one click - even on Wi-Fi

This “platform effect” drives sustained
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Operator billing example: Facebook

User chooses to ,
User selects pay on their User confirms Payment is
credit amount mobile phone bill confirmed

G Y e | . .
Cancel Buy Icoin 1007 y Confirm Your Purchase

purchase

Purchase Succes...

I?Di“ 10‘_3 . Canfirm your purchase of lcoin 100 (10 Y::;x:ﬁﬁr&z::CE;"’{UI%_::’"BEOME
Virtual Coin for Legend Cards. 100 Facebook Credits) for $1.00. This amount will P! o 90.

_c[,olns. . be charged to your AT&T account. & st Icoin 100
erms Apply
Virtual Coin for Legend Cards. 100
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Terms Apply
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Change Payment Method




Bango is gaining momentum
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http://www.microsoft.com/windowsphone/en-GB/default.aspx

Bango business model

Bango
net revenue
approx. 5%

Lo
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(2) Taxes excluded for simplicity
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Change in reporting period

 Changed reporting period to align with calendar yeatr.
Now ends 31 December (Announced March 2012)

« Current financial statements cover a nine month reporting period
from 1 April 2012 to 31 December 2012

e ‘pro-rata’ comparisons are with previous 12 month value * 9/ 12
(not with April-Dec 2012)

» Next interim report will be for the six months ending 30 June 2013



Turnover and Margin

* Turnover for the 9 months was £7.4m a reduction of 37% on a pro-rata
(E11.7m pro-rata)

» Reduction in end user activity to £6.0m (down 42% pro-rata)
» Other fees increased to £1.4m (up 1% pro-rata)

* End user activity reduction caused by managed change away from services
from feature phones to smartphones and app stores.

» 77% of end user spending was app store / smartphone in
December 2012 compared to 60% in December 2011.

» Gross margin on end user activity was 3.8% (FY2012: 3.7%)
well within Bango’s longer term target range of between 2% and 5%.

» Gross profit was £1.6m for the 9 months (£1.7m pro-rata) an 8% reduction on
a pro rata basis.

10



Operating Loss

» Loss after taxation £2.4m (year ending 31 March 12: £0.9m)

» Additional investment in operating costs of £0.8m (year ended 31 March
2012: nil) to under-pin growth of the business.

* £0.4m exceptional personnel costs (year ended 31 March 2012: nil)
relating to key hires and contract win bonuses

« £0.4m special technology costs (year ended 31 March 2012: nil)
relating primarily to security upgrades

» Other significant costs were:
- increased provisions for doubtful debts £0.14m (£0.02m pro-rata)
- preparation for the forthcoming release of BlackBerry 10
- special preparation for Google, Facebook, Microsoft and Amazon

11



Income statement

For the 9 months ending 31 December 2012

Pro rata

9monthsto  9/12 x prior 12 months to

31 Dec 2012 period 31 Mar 2012

£000s £000s £000s

Turnover 7,352 11,696 15,595

Attributable to content providers (4,156) (6,491) (8,654)

3,196 5,206 6,941

Cost of sales — payment providers (1,614) (3,489) (4,652)

Gross profit 1,582 1,717 2,289

Administrative expenses before share based payment (3,899) (2,444) (3,259)

Share based payments (253) (207) (142)

Total administrative expenses (4,152) (2,551) (3,401)

Operating loss (2,570) (834) (1,112)

Interest payable 5) - -

Investment income 7 - -

Loss before taxation (2,568) (834) (1,112)

Income tax 163 135 180

Loss and total comprehensive loss for the financial year (2,406) (699) (933)

Attributable to equity holders of the parent (2,406) (699) (933)

Loss per share attributable to equity holders of the parent

Basic loss per share (5.91)p (2.43)p

Diluted loss per share (5.91)p (2.43)p 12



Balance sheet

As at 31 December 2012

31 Dec 2012 31 Mar 2012

£000s £000s
ASSETS
Non-current assets
Property, plant and equipment 639 319
Intangible assets 3,278 2,798
3,9167 3,117
Current assets
Trade and other receivables 2,191 2,854
Research and Development tax credits 359 413
Cash and cash equivalents 2,328 1,794
4,878 5,061
Total assets 8,795 8,178
EQUITY
Capital and reserves attributable to equity holders of the parent company
Share capital 8,347 7,734
Share premium account 11,842 9,096
Merger reserve 1,236 1,236
Other reserve 1,497 1,241
Accumulated losses (16,410) (14,004)
Total equity 6,509 5,303
LIABILITIES
Current liabilities
Trade and other payables 2,146 2,875
Obligations under finance lease 22 -
2,168 2,875
Non-current liabilities
Trade and other payables 117 -
117 -
Total liabilities 2,285 2,875
Total equity and liabilities 8,795 8,178
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Cash flow statement

For the 9 months ending 31 December 2012

Net cash generated / (used) by operating activities

Cash flows used by investing activities
Purchases of property, plant and equipment
Addition to intangible assets

Interest received

Net cash generated from / used by investing activities
Cash flows generated from financing activities
Proceeds from issuance of ordinary shares

Costs associated with issuance of ordinary shares
Interest payable

Capital payable

Net cash generated from financing activities

Net decrease in cash and cash equivalents

Cash and cash equivalents at beginning of year
Exchange differences on cash and cash equivalents

Cash and cash equivalents at end of year

February 2013, £6.5m raised before expenses

9 months to 12 months to
31 Dec 2012 31 Mar 2012
£000s £000s
(1,581) 123
(360) (248)

(904) (1,207)

7 -

(1,257) (1,355)
3,558 332

(198) -

(5 5

(5 -

3,350 332

511 (900)

1,794 2,713

22 (19)

1,816 2,694

2,327 1,794

14



O9m2012 Operational Highlights

L - ) Wﬁﬂ Digicel A‘l
» 200+ million billable identities, e P
total reach 1+ billion mobile phone users, == mm .2 ¢lsa < 5y 6

connected to 90+ global mobile operators @ | 7" e €2 “repia
veron ToMobile P

2

« Strong momentum with industry leaders:
— Facebook - USA, UK, France, Germany
— Google Play - Telstra in Australia
— Microsoft's Windows Phone Store - initial countries

* Analytics transaction volumes continued to grow at increasing rates

* Product development including new releases of Bango Payments and
BangO Ana|yt|CS Bango Newsroom Gerry Tucker, CFO

David Keeling joins Bango as Chief Operating Officer Gerryis a key voice in the development and
Proutad o Byt & S5 by Bichard | o implementation of Bango's strategic plan. He is

responsible for reporting to Bango's management
Following a global search, Bango foday team, board and shareholders and is further
announces the appointment of David Kesling /"' respon: for all financial elements of the company's
as Chiel Uperating Oficer (COO). In this f

newly created senior managemant role, David

« COO David Keeling and |z

The COO is a key hire as Bango continues to

payments and analytics lechnology. In just the

last 20 months, Bango has tripled the number

nnnnn
Financial Analyst for PLUS Markets Group, a London Stock Exchange Alll-
listed UK company. He has held a number of senior financial and operational
start-up, to large multi-
nationals. These companies include; where he documented and
analysed processes throughout their business; Take Two (and Rockstar), the
publishers of ‘Grand Theft Auto’ and; Activision, publishers of ‘Guitar Hero"

- - - of mabile users reached through its direct

oined leadership team i o g e g b
J mobile phone users_and has signed
agreaments with Facabook, Amazon,
Micrasoll, MasterCard and olhers

He ha: iderable experien tart-ups, where he took a firm from start- l
up to £300 million in five years, as well as expertise in mergers and
acquisitions, product launches and financial modelling.
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O9m2012 Key Performance Indicators

bango

 Billing reach >1 billion mobile users
- increasingly in emerging markets

« Analytics Transaction volume doubled

again over 2012
- building user ID database
- generating significant margin

Mean Daily End User Spend

 End User Spend growth resumed
- new smartphone now >80% of spend
- Dec 2012 up >25% vs. Nov 2012
- Feb 2013 Up >90% vs. Nov 2012

Jul-12 Aug-12

Sep-12 Qct-12 Now-12 Dec-12 Jan-13 Feb-13



Om2012 Commercial success

First Blackberry 50
operators July 2012
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Post Period Highlights

» Global Framework Agreement with Telefonica
Digital in January 2013
— Telefonica partnership is real coup for Bango
— Want to repeat with other major MNO groups

Telefonica Digital
* Powering BlackBerry with > 50 operators

BlackBerry 10 launched in January 2013
- seeing transaction volume growth on BB10

18
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Emerging market opportunities banqo

* Mobile operators in Colombia, Indonesia, and Egypt integrated during
the nine month period

« Brazil
- New Telefonica Relationship Opening up LATAM
- Opportunity for activity with other MNO in LATAM

* India
- Blackberry World entering India
- Google and Facebook opportunities

« Other Asia
- Blackberry interest based on BB10 opportunities
- High interest from others

 ZTE, Samsung, others will be using Web-based Firefox O.S. 19



Outlook and opportunities

* Unique technology platform, extensive MNO relationships, industry-
leading partners at the forefront of developments in the market

« Continued adoption of Bango technology by leading industry players
with Facebook and Amazon progressing

« Potential for significant growth from mobile operators partnering with
Bango to provide services beyond major app store

* Increasing interest from key customers in emerging markets which see
biggest benefit from mobile operator billing (vs. Credit Cards)

 Well funded and with a strengthened management team in place,
Bango looks forward to increasing success in the year ahead

20
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Already at scale

Billing reach >1 billion mobile users

- increasingly in emerging markets
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Bango Analytics synergy

« Significant analytics customers include: e Total
NBA, CNN, Thomson Reuters, Telefonica — — Growth Trend
« Android, iOS, BlackBerry, Windows, HTML5 'CK

and other devices all driving traffic

* Volumes more than doubled again Y on Y
driven by mobile websites & app downloads

« Adding millions of users to Bango ID
database every month

Big benefits for analytics customers

Big benefits for payment customers
23




Bango Security Strategy

1-way hashing with salting
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Board & Senior Management

Ray Anderson — Chief Executive Officer

Ray co-founded Bango in 1999 after realizing that the convergence of the internet with the ubiquity of mobile phones could open up huge opportunities for
content and service providers. Ray positioned the company to benefit from the opening up of the operator portals in 2004, and the transition of the mobile
content business from a messaging model to a customer friendly browse and buy Internet model. In 2005, Ray led the successful floatation of the company,
~ and continues to build and steer the Bango team forward in to one of the most exciting markets in history.

“In 1988, Ray established IXI which created the industry standard network GUI — X.desktop. IXI was an early leader in the creation of the web. It sponsored
the first ever WWW conference at CERN and shipped the world’s first commercial web browser. In 1993 The company merged with SCO and then floated on
NASDAQ. Ray held senior executive roles in SCO, including general manager, senior VP Marketing, and senior VP of New Ventures.

Before IXI Ray was a co-founder of Torch Computers which he sold to CATSCO in 1984. Before that he worked for Acorn Computers, The General Electric
Company and Sinclair Research.

He was named “Technology Entrepreneur of the Year” in February 2006 and in September 2006 at the ME Awards was given a special award for
outstanding contribution to the mobile entertainment industry. A member of “The Cambridge Angels”, Ray was a founding investor in a variety of growing
companies including TeamStudio, Electronic Share Information (sold to E*Trade), Aspective, Trigenix (sold to Qualcomm), RESULT (82ASK), Shortfuze,
Midentity and other technology businesses. He holds a 1st Class Degree in Computer Science from Cambridge University and is a keen pilot.

Gerry Tucker — Chief Financial Officer

Gerry is a key voice in the development and implementation of Bango'’s strategic plan. He is responsible for reporting to Bango’s management team, board
| and shareholders and is further responsible for all financial elements of the company’s commercial relationships.

Gerry is a seasoned finance leader with an excellent track record. His career to date encompasses roles across several different market sectors, and in his
most recent role he was acting CFO and Senior Financial Analyst for PLUS Markets Group, a London Stock Exchange AlM-listed UK company. He has held
a number of senior financial and operational roles with companies ranging from pre-revenue start-up, to large multi-nationals. These companies include;
Vodafone, where he documented and analysed processes throughout their business; Take Two (and Rockstar), the publishers of ‘Grand Theft Auto’ and;
Activision, publishers of ‘Guitar Hero'.

He has considerable experience in start-ups, where he took a firm from start-up to £300 million in five years, as well as expertise in mergers and
acquisitions, product launches and financial modelling.

Anil Malhotra — VP Marketing and Alliances
Anil Malhotra co-founded Bango. Anil is a marketing strategist and business developer with sixteen years’ experience in senior marketing and business
roles at companies including Logotron, CyberLife, Millennium Interactive (sold to Sony Computer Entertainment in 1998), SCO and IXI.

Anil has a degree in Psychology from Bangor University, and a master’s degree in Computer Science from Essex University.
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Board & Senior Management

David Sear, Non-executive Director

David Sear is Divisional Managing Director at Travelex Global Business Payments, a company which provides international payment services to 35,000
businesses across 14 countries. David joined Travelex in March 2006 from Voca Ltd (previously BACS), where he helped to transform the company at
the centre of the UK'’s payments industry. Prior to Voca, David was Chief Operating Officer at WorldPay Group plc.

Earlier in his career David spent seven years at Equifax Cheque Services, the world’s largest cheque guarantee company, becoming European
Managing Director.

Martin Rigby, Non-executive Director
Martin Rigby, is founder and joint managing director of ET Capital Limited (ETCapital), a shareholder in the Company. He has been a venture capital
investor for over 20 years making and managing investments in innovative technology businesses, principally in network services, software and

hardware.

ETCapital has many of Cambridge’ s most innovative technology businesses in its portfolio, including Cambridge Display Technology, Plastic Logic,
Cambridge Positioning Systems (now part of CSR plc), Astron Clinica and Phico Therapeutics.

Rudy Burger, Non-executive Director

Rudy is the Managing Partner of Woodside Capital, an investment bank for emerging growth companies. Prior to Woodside Capital, Rudy led the
restructuring of Scipher plc which involved the sale of all of the company’s operating businesses. Prior to Scipher, Rudy was the founding CEO of Media
Lab Europe, a $40M joint venture between MIT and the Irish government.

Rudy has founded five companies, all in the digital media technologies sector. He is a leading expert in digital technologies and international business
development. Over the past twenty-five years, he has founded companies in the US, run a European public company, and served as a senior executive
for two global 500 companies — EVP and CTO for NEC Packard Bell and VP Software for Xerox. He is an effective, dynamic leader with a proven track
record in strategic planning, change management, and business development. Dr.Burger serves on the boards of several US and European companies.
He has a BSc and MSc from Yale University and a PhD from Cambridge University.

David Keeling — Chief Operating Officer
David is responsible for service delivery, global operations and account management. He provides leadership, direction and policy guidance to the
proven operations, security and customer service teams, aligning them to the demands of all Bango customers.

David brings a fifteen year career in service delivery to Bango, with particular success in fast-growth technology companies, more recently at mobile
messaging leader Acision, where David led the transformation of the operations function building a number of global services centres. His career in
Acision culminated in five years leading its global customer service and professional services organisation, enabling 300 clients to serve over one and
a half billion customers in 135 countries. He was a member of the M&A team, and brings extensive experience of alternative sourcing strategies.

David has a keen interest in the development and evolution of customer support and professional services, and presented at SSPA industry
conference “Going Global”. He has previously been a visiting lecturer in Project Management methodologies Plymouth University. David holds a Post 27
Graduate Diploma in Management studies from Middlesex University.
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