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Bango unique, virtuous circle
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Strong first half results

End User Spend up 112%

EUS more than doubled to £465m
5 years of over 100% EUS growth
Growth in existing and new activations

More payment data gathered in last
12 months than previous 5 years combined

Annualized run rate exceeds $1Bn
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Revenue and gross profit Revenue and Gross profit 1hl6 to 1h19
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— Revenues grew by 64% to £4.32m s Gross profit (exc. BB)
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— EUS margin close to 100% 307,
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— Data cost of sales related to S
- . 2.0
revenue paid to data suppliers for é
audiences monetized by Bango II -
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Gross profit and OPEX

e Costs controlled

— Operational expenditure £3.6m as
expected

— Additional £0.3m on data sales &
marketing

— Stable operational base
 Adjusted EBITDA positive
« Cash £2.25m

— Bango reaching cash generation

— Cash available to fund current
develo ment

banqo
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Gross Profit and Operating costs 1hl6 to 1h19
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Bango unique, virtuous circle — a strategy delivering

Bango Boost
recommendations EUS EEXe{0]\A
increase

increase in subscriptions vs

Developers &
merchants thrive

1H 2018

More effective
marketing

pre-paid subscriber
%12Jall potential + connection
to fixed operators

new audiences
available in
Bango Marketplace

More
payment
insights

More

paying
users

increase in
Bango Marketplace
registrations

ZB more users connected to
AN the Bango Platform

Payment
providers thrive

More payments
processed

proven uplift from Bango per year EUS processed on

audiences vs without peak days
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Platform capacity up — cost stable

*  Processing rate >£15B/year
during peaks in 1H2019

 Additional headroom added in 2H to
support 25x mean capacity to handle
peaks

* Platform response time 25% faster with
double the load

« Additional use of Cloud to maintain stable
cost base

ooNngo
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Maintain
Headroom
for
growth

W

More than doubling EUS for 5 years



Thriving first half - summary

I.  More payments processed
— EUS doubled
— More payment and resale routes
— More merchants added
— New services launched

2. More effective marketing

— More insights provided:
DCB, resale and app marketing

— More audiences available
— More registrations

ooNngo
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Strategy is driving rapid EUS growth

Sustained
More More More More EUS growth
users routes merchants insights
amazon

; Google Play

Spotify
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Growing data driven revenues

I.  App marketers gain unique advantage
from audiences in Bango Marketplace

2. Payment providers unleash additional
revenue from their un-tapped data

3. Bango is adding new payment data
sources beyond DCB

* High growth data monetization revenues

* Increased value for payment providers

banqo
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Indonesia (Sample) Indonesia Indonesia
Payments made in the last 6 Top 1% of the highest value All users who can make a
months payers payment

] payments | this powerful lookalike audience ] Paying Users

Indonesia T Indonesia Indonesia

35K users
facebook

activ... 1.6M users 3.8Musers
ZMR19127 facebook  Fvi9en facebook

Active payers in Active payers in Active payers in
Indonesia Middle East (Sample) Middle East

Monetize with recent spenders Recently monetized users Payments made in the last 6

*+ Includes Top Spenders * All users in this audience are months

* Al users in this audience are active purchasers

| active purchasers T 5 + Includes Top Spenders payments

* Over 80% users made in-.. . - Over 80% users made in-... o
Indonesia Middle East Middle East
active purchasers

1.2Musers AK users 100K users + Includes ...

facebook  Hcop7ros facebook  rescs035s facebook

ZCFR-2422)

0
Ready to pay now in Active payers in Ready to pay now in

Vietnam Vietnam Republic of Korea
Al paying and pay capable users Monetize with recent spenders Al users who can make a

+ Users with payment related * Includes Top Spenders payment
- activity within the last 12 months - Over 80% users made in-app ‘e’ * Includes Top Spenders and
* Includes Top Spenders and payments R -4 Paying Users

Vietn Vietr . . Ke 1, Republic of
o Paying U... eem * Al users in this audience are E e

600K users 300K users .. 1.8M wsors activity within the last 12 mo...

facebook  oxssiee facebook )55-0090: facebook

Active payers in Active payers in Highest spenders in

Republic of Korea Philippines USA

Recently monetized users. Payments made in the last 6 Top 4% of the highest value

- All users in this audience are months payers

active purchasers - Over 80% users made in-app - Top payers form the basis for

'."' + Includes Top Spenders ) payments B this powerful lookalike audience

+ Whales in this region making

o
& - Over 80% users made in-.. * Includes Top Spenders

R Rt Phiippines - All users i this audience are UsA paym...
12M users 423K users. iv... 23Musers
facebook  pstc.gers: facebook  vesc-ze7a facebook

Active payers in Highest spenders in Ready to pay now in

- Over 80% users made in-app - Top payers form the basis for  Includes Top Spenders and

+ Includes Top Spenders - Over 80% users made in-app + Users with payment related
+ Al users in this audience are paymen... activity within the last 12 mo...

+ Over 80% users made in-app

* All users in this audience are

- Users with payment related

Activin_cubeerihare i

More
payment
insights

Developers &
merchants thrive!
More effective
marketing



A revolution in app marketing

Conventional
Demographic
Target

Bango gl iiifiiicpiiis
Paying User tasafiszzpizas
Audience z

. Spender
& High Spender
Not paid

bango
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Target X users
in specific
demographic

Target X users
in specific
demographic
that pay

R

Marketing cost to get user to install is $4.
Around 10% go on to make a payment.
Cost to acquire a paying user is more than $35.

In top markets, the cost rises $70

T (5% of installs result in a paying user)

Overall Gaming Apps Costs & Conversion Rates

2 Typical
$35/user

A7.7%

Install-to-Register

$35.42 12.3%

Instalkto-In-App-Purchase

e e

.

Conversion rate to premium users

c.9x more

effective

With Bango

f.a222

Source: LiftOff, “2019 Mobile Gaming Apps Report”, - https://info.liftoff.io /2019-mobile-gaming-apps-report/
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A revolution in app marketing

Search

Godigle

candy orush

Qal Dimsgs BNews [[videos & Shopping

Candy Crush Saga Onling - Plav the game at King.com
hitps:/fking.co

Iay Candy Crush ine = ch and maich your way theough hundreds o

sty few

Candy Crush Saqa —Apps on Google Plav

niips lipiay go King candycushs =

People also ask
Haw many lavals ara thera in 2018 Candy Crush?

Why s candy crush 5o popular?

@ Aple Goagle Play

U Sa04 .8 e 0 gy ke 42z Wdeo gane

April 12, 2012, for Facebook,

sows Phone, and Windaws 10 fol

heir browser game Candy Crush. W
Initial ralease date: 12 Aprl 2012

Developer: King

Publisher: ka3

Prattorms: And

Genres:

Awards: Peopie’s Cholce Awara:

F‘cop\e also search for

Target based on what people

look for

banqo
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kipedia

5 browser, MORE

Ls Sukey  Home  Find Friends

Candy Crush
Saga @

Home
About s Like | 3 Follow

Videos
Photos g

BB Photovideo

Community

# Share

& Tag friends

Send Message

@ checkin

Our Story
Welcome o the sweet world of Candy
Crushl

With over a trilion levels played, this sweet
malch 3 pu...

Target based on what people
say they like

Lollipop Hammer
(Candy Crush Saga)

Bill my Telstra account

»- Google pla

Target based on what people
pay for
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